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ABSTRAK 

Pengaruh Persepsi Kemanfaatan dan Kemudahan Penggunaan 

Terhadap Minat Menggunakan Layanan Mobile Banking di PT Bank BTPN 

Syariah Kecamatan Alang-Alang Lebar. 

 

Penelitiain ini bertujuain untuk menga ina ilisis penga iruh persepsi 

kemainfaiaitain dain kemudaiha in pengguna ia in terhaidaip mina it menggunaikain laiya ina in 

mobile bainking. jenis penelitiain kua intitaitif. Populaisi daila im penelitiain aida ilaih 

naisa iba ih Ba ink BTPN Sya iria ih Kecaimaita in AIla ing-aila ing Leba ir ya ing berjumlaih 

6.097 denga in pengaimbilain saimpel menggunka in rumus slovin segingga i sebainya ik 

100 responden terlibait daila im penelitiain ini. Daitai ya ing dikumpulkain mengguna ikn 

kuesioner dain teknik penelitiain ini menggunaikain teknik Purposive sa impling. 

AInailisis Regresi Lineair Bergaindai diguna ika in da ilaim penelitiain ini seba iga ii metode 

untuk menga ina ilisai da ita i menggunaikain softwaire SPSS 29.0 (Staitisticail Paicka ige 

for Sociail Science). Berda isa irka in haisil uji T vairia ibel persepsi kemainfaiaita in 

berpenga iruh positif terhaida ip minait menggunaikain mobile bainking, nilaii t-

hitung>t-ta ibel (9.254>1.198) dain Persepsi Kemudaiha in Pengguna ia in berpenga iruh 

positif terhaidaip minait menggunaikain mobile bainking, nila ii t-hitung>t-taibel ( 

3.576>1.198.Berda isa irka in Haisil Uji F nila ii f-hitung>f-ta ibel (391.452>3.08) 

airtinya i persepsi kemainfaia ita in da in kemudaihain penggunaiain berpenga iruh seca irai 

simultain terhaidaip mina it menggunaikain mobile ba inking.  
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ABSTRACK 

Influence Of Perceived Usefulness and Ease Of Use 

Regarding Interest in Using Mobile Banking Services At PT Bank BTPN 

Syariah, Alang-Alang Lebar District 

 

 This research aims to analyze the influence of perceived usefulness and 

ease of use on interest in using mobile bainking services. type of quaintitaitive 

reseairch. The popula ition in the resea irch were 6,097 customers of Baink BTPN 

Syairiaih, AIlaing-aila ing Lebair District, with saimples taiken using the Slovin formulai 

so thait 100 respondents were involved in this reseairch. The da itai collected used ai 

questionnaiire aind this reseairch technique used ai purposive saimpling technique. 

Multiple Lineair Regression AInailysis wais used in this reseairch ais ai method for 

ainailyzing da itai using SPSS 29.0 (Sta itisticail Paickaige for Sociail Science) softwaire. 

Baised on the results of the T test, the perceived usefulness vairia ible ha is a i positive 

effect on interest in using mobile bainking, the t-count vailue >t-taible (9.254 

>1.198) a ind Perceived Eaise of Use hais ai positive effect on interest in using 

mobile bainking, the t-count vailue>t-ta ible ( 3.576>1.198. Ba ised on the F test 

results, the vailue of f-count>f-taible (391.452>3.08) mea ins thait perceived 

usefulness aind eaise of use simultaineously influence interest in using mobile 

bainking. 
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