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ABSTRACT

Novia Fitdini
Universitas Sumatera Selatan
noviafitdini@gmail.com

This study aims to determine the influence of the implementation of the Corporate
Social Responsibility program and find out the community's response regarding the
impact of the CSR program implemented by PT Kasih Agro Mandiri. In this study,
a descriptive qualitative research method was used. The method of determining
research informants uses purposive sampling. Informan was selected based on his
knowledge, involvement, and experience related to the implementation of the
Corporate Social Responsibility program by PT Kasih Agro Mandiri. In this study,
the researcher directly visited PT Kasih Agro Mandiri as well as the communities
of Lubuk Lancang village and Biyuku village. The results of the research found that
PT KAM has implemented a CSR program in 2020 from the beginning of the
company's operation, which covers the social, religious, educational, and
environmental fields. Reality shows that the CSR program that has been
implemented by PT KAM, the community is quite satisfied and can be well received
by the community. The results found show that CSR has a positive effect on
company value. These findings show that CSR activities have a great influence on
the company's assessment of stakeholders. Good relationships between the
company and stakeholders, especially the community, in shaping the reputation of
a company, which can affect the company's performance.
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