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SUMMARY 
 

ANGGARA. Consumer Acceptance Analysis of Processed Oyster Mushroom 

Products (Pleurotus ostreatus) at BMT Trans Mekar Sari Mandiri Cooperative. 

Supervised by NIRMALA JAYANTI and YUWINTI NEARTI. 

 

This research is motivated by the importance of knowing the level of consumer 

acceptance of processed agricultural products, especially crispy oyster mushroom 

products developed by the BMT Trans Mekar Sari Mandiri Cooperative. Oyster 

mushrooms have the potential as a food commodity because they have nutritional 

value, are easy to cultivate, and can be processed into value-added products. This 

study aims to identify the factors that affect consumer acceptance and analyze the 

level of consumer acceptance of processed oyster mushroom products at the BMT 

Trans Mekar Sari Mandiri Cooperative. This research was carried out in Muliasari 

Village, Tanjung Lago District, Banyuasin Regency, South Sumatra Province. The 

method used is a quantitative descriptive method with a survey approach. The 

research sample amounted to 60 respondents who had bought or consumed crispy 

oyster mushroom products, with sampling techniques using accidental sampling. 

Data were collected through observation, structured interviews, questionnaires, 

hedonic tests, and documentation. Data analysis was carried out using descriptive 

analysis, validity test, reliability test, and multiple linear regression with the help of 

the SPSS program. The results of the study show that consumer acceptance of 

crispy oyster mushroom products is very good, with an overall average value of 

4.40 which is included in the category of very like. Product attributes such as taste, 

aroma, texture, color, and packaging also received ratings in the very liked category, 

with the highest score found in the texture indicator. The results of the regression 

analysis showed an R Square value of 0.484, which means that 48.40% of the 

variation in consumer acceptance can be explained by the variables of taste, aroma, 

texture, color, packaging, cultural factors, social factors, personal factors, and 

psychological factors, while the remaining 51.60% were influenced by other factors 

outside the research model. The results of the simultaneous test showed that product 

attributes and consumer behavior factors had a significant effect on consumer 

acceptance. Partially, color variables and personal factors have a significant effect 

on consumer acceptance. This shows that the visual appearance of the product and 

the suitability of the product with the taste, purchasing power, and practical needs 

of consumers are important factors in increasing consumer acceptance. The 

conclusion of this study is that crispy oyster mushroom products produced by the 

BMT Trans Mekar Sari Mandiri Cooperative are very well received by consumers. 

Cooperatives need to maintain product quality, especially texture and packaging, as 

well as improve product color consistency and adjust product variations to 

consumer needs.  

Keywords: Consumer Acceptance, Oyster Mushrooms, Processed Products,Crispy 

Mushrooms, Hedonic Test, BMT Trans Mekar Sari Mandi



      

 
 

 


